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 MS. ERBE:  Most reports on holiday shopping show an uptick, some don’t.  Does this 
mean American consumers are finally spending the economy into recovery? 
 
 MS. NORTON:  It ought to be real.  It’s Christmas.  Let’s just hope it doesn’t fizzle the 
way last year’s early Christmas shopping spree did.  
 
 MS. CZARNECKI:  That’s only half the story.  Unemployment is trending down and job 
creation has just begun. 
 
 MS. BEYER:  I don’t mean to be a grinch, but I’m afraid it could be full of sound and 
fury signifying nothing. 
 
 MS. SANCHEZ:  Women judge the state of the economy by the state of their pocketbook 
and this time there’s a little more cash. 
 
 MS. ERBE:  Hello, I’m Bonnie Erbe.  Welcome To The Contrary, a discussion of news 
and social trends from a variety of women’s perspectives.  This week, holiday discounts may be 
hard to find, but shoppers, mainly women are still shopping.  Then the breastfeeding wars 
continue as more and more new mothers go natural.  Behind the headlines, women suicide 
bombers and an exclusive interview on why women turn to the most violent forms of terrorism.  
But first, holiday shopping. 
 
 The frenzy at the malls is in full holiday swing.  Discounts may be harder to find this 
year, but retail sales still surged to more than $12 billion the first weekend of the shopping 
season.  And women set a new record at stores, comprising 65 percent of shoppers in November, 
up from just more than 60 percent this time last year.  But is this an indication of a strengthening 
economy?  Some analysts say consumers are spurred on by lower interest rates and recent gains 
in the stock market.  Others are less optimistic and believe shoppers are stretching still thin 
budgets with new strategies.  One example is Internet shopping, which makes for easier 
comparison shopping.  A Forester research survey suggests women will outnumber men among 
online buyers for the first time this year. 
 
 So Leslie Sanchez, first of all, welcome to the panel. 
 
 MS. SANCHEZ:  Thank you. 
 
 MS. ERBE: Secondly, women shoppers -- are we going to spend the economy into 
recovery this Christmas season? 
 
 MS. SANCHEZ:  Absolutely.  I think the recovery is real.  Consumer spending and 
consumer confidence is high.  You’ve seen low interest rates and the stock market rising.  
Production is at the highest point its been in the last 20 years.  And people are really feeling it in 
their pocketbook and they’re excited about that.  You’ve also seen the growth I think in luxury 
items and designer merchandise.  And we haven’t seen that since after September 2001 or before 
September 2001. 



 3 

  
 MS. NORTON:  Well, what I think you see is caution on the part of shoppers because 
you’ve had three years of the worst economy anybody can remember.  So people don’t just hop 
up and say, oh, it’s all over now, let me go and throw money out there.  It’s been a terrible time. 
 
 MS. ERBE:  But, you know what, one statistic I saw Congresswoman Norton is the 
average family is going to spend $700 and some odd dollars on Christmas presents.  This is an 
average family of $30,000 something a year.  Is it prudent and that people making -- household 
incomes of $50,000 a year are going to spend $1,000 on Christmas presents.  Is that prudent?  Is 
that something they should be doing? 
 
 MS. NORTON:  It’s not prudent.  It’s not prudent because it shouldn’t ever happen.  I 
think it is important for us to spend ourselves into part of the recovery.  The only way to get a 
recovery is to begin to produce something.  It is the manufacturing sector that has to come back 
before you can say you have a recovery.  Why do you think the President put those tariffs on 
steel?  He understands that.   
 
 MS. BEYER:  What worries me a little bit too and my family is in the car business and 
there’s this old joke that, yeah, you lose money on every deal, but you make it up on volume.   
 
 MS. CZARNECKI:  No, you make it in repairs. 
 
 MS. BEYER:  Well, actually you do but that’s another story.  But what worries me about 
all this great video we’re seeing of these fantastically filled malls and people shopping like crazy 
is I took a shopping trip this week.  I had three coupons that I had earned over the course of the 
year where they said if you come back December 1st we’re going to redeem these coupons for 
$25 each.  I had three of those from this one shop, $75 and another one for $20 for the same 
shop.  I walk in and they’re having a 50 percent off sale, then of course spend $80 over the $90 
worth of coupons that I had and I earned another $10 gift certificate, which I cashed in right then 
and there. 
 
 I walked out full of packages, very worried about the economy and happy as a clam.   
 
 MS. ERBE:  Meaning the store made no money on you? 
 
 MS. BEYER:  Right.   
 
 MS. ERBE:  But that’s against the trend of what the media are reporting and I have to tell 
you, first of all, being in the media myself but reading these economic reports, some are telling 
you that, you know, spending is up.  Some are saying spending is flat.  And they’re playing the 
same set of statistics 18 different ways.  I find it very confusing. 
 
 MS. CZARNECKI:  I think it is a mixed bag with all the reporting that’s out there, but I 
think retailers are pleasantly surprised.  I’m a person that typically shops all year long and I 
haven’t done it this year.  I actually went out in the past two weeks just to pick up a single item 
that I saw in a circular and ended up coming back with 20 items from each store.  That’s unlike 
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me, but I think the prices are better than they have been in years past.  I feel better about 
spending.  I’m still a bargain shopper; I’m comparing everything whether it’s on the Internet or 
whether it’s in person.  But I’m feeling a little bit more secure so I can purchase more for the 
extended family now. 
 
 MS. ERBE:  Well, how is the Internet influencing women shoppers -- we say all the time 
on this program, 80 cents of every consumer dollar is spent by women, controlled by women I 
should say and a lot of that goes to food and basics, but also in shopping.  We’re now 65 percent 
of Christmas shopping. 
 
 MS. SANCHEZ:  Absolutely.  And if you remember during the bubble before that people 
thought they were going to see big Internet spending back in 2000.  Y2K, big Internet shopping.  
It really wasn’t there for women, but now it is and I believe a lot of major merchandisers are 
more sophisticated in how they appeal to women.  They offer you measurements and get things 
on your size and see how things look for you.  Also, incentives.  Women can look for coupons, 
bargain shop and it’s very good for rural and lower income families who have an opportunity to 
buy a lot of things without going to the market -- 
 
 MS. BEYER:  You know what I do?  If I know I’m looking for something, I get on the 
Internet and I find out, okay, what’s the reasonable price for it?  What are the really low prices?  
What are the quality?  And it’s great for research when you’re buying a big -- 
 
 MS. NORTON:  I wonder whether -- bottom line at the end of the Christmas season is 
going to tell that women may not be spending as much money as we think because they’re 
looking for so many bargains. 
 
 MS. BEYER:  It’s not sales, it’s profits we need to look at. 
 
 MS. ERBE:  And we don’t know anything about that yet, do we? 
 
 MS. BEYER:  Not yet.  But when it comes to the Internet, I think the real reason -- 
 
 MS. ERBE:  But isn’t tied to unemployment?  As unemployment goes down which it did 
slightly this past month -- 
 
 MS. CZARNECKI:  But for the consecutive time -- 
 
 MS. ERBE:  But not as much and not anywhere near as much as analysts had predicted.  I 
mean you’re not going to spend money if you don’t have a job or if your mate doesn’t have a 
job. 
 
 MS. CZARNECKI:  You’re absolutely right, but again, there are more people who are 
going back to work and it’s a sign of an improving economy.  It’s going to take two years before 
we’re really, really in the black again.  But I want to mention about the online stuff -- 
  
 MS. ERBE:  Two years -- that would be after November 2004 -- 
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 MS. CZARNECKI:  It’s beginning now, but here’s a point with online shopping.  The 
whole reason women are 65 percent of online shoppers is because of product reviews.  If you go 
to a store and the service is so incredibly terrible and if you don’t know about the camcorders or 
the DVDs or whatever it is, you can go online and type any product and put product review in 
the little quotation marks and it comes up from all over the globe different reviews and that’s 
how women are doing their research.  You’re right about that, Megan and then they are deciding 
to purchase after that because they are more informed consumers. 
 
 If I’m buying a car product and I can’t always call my father and my brother and every 
other guy in my office to say what’s really the best car product that I should buy?  But I can go 
online and I feel empowered because I can make my own decision with the information that’s 
available to everyone. 
 
 MS. ERBE:  All right.  And I’m empowered too and we’re going to move on to the next 
topic from shopping to nurturing. 
 
 Breast feeding devotees and baby formula companies are at odds over a major public 
awareness campaign designed to popularize breast-feeding.  Two formula makers, Mead Johnson 
and Ross Products asked federal officials to revise it, claiming the research behind the ads was 
inaccurate.  You are we sure familiar with the Friends Don’t Let Friends Drive Drunk and Only 
You Can Prevent Forest Fires campaigns.  The brains behind them is the Ad Council, which now 
aims to persuade more new mothers to breast feed with more than a million taxpayers dollars 
from the Bush administration to help fund the effort. 
 
 Originally, the Ad Council endorsed breast feeding as the biological norm, adding 
mothers who don’t breast feed could be putting their child’s health at risk, but formula makers 
complained the message was too scary.  And federal officials are now working to soften it. 
 
 Meanwhile, a new survey finds more new breast-feeding mothers than ever before, but 
nearly 70 percent of women who start quit within the first six months. 
 
 So Congresswoman Norton, by the way, late breaking news for us anyway, the 
Department of Health and Human Services, which is involved in this ad campaign said that they 
are changing it to babies were born to breast fed.  And what do you think about that?  What do 
you think about the role of the federal government in a campaign like this? 
 
 MS. NORTON:  The federal government does have a role here.  I remember when the 
formula companies tried to discourage women in Africa from breastfeeding and a lot of people 
were up in arms.  Women in the United States got away from breastfeeding, no question, it’s 
better.  You don’t have to scare women, particularly with science that you’re not sure of.  
Remember, the estrogen scare.  And women have been taking estrogen for a full generation and 
now what we discover is not only does it not do you any good, it does you harm.   
 
 So I think what we ought to do is to put the message out there.  Most American women 
are educated.  They hear it’s better for my baby.   
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 MS. BEYER:  But you know what worries me is the fact that industry, which clearly has 
an interest in quelling a public health message on breastfeeding because they sell formula.  I 
mean it’s so clear the direct profit benefits there -- 
 
 MS. CZARNECKI:  And they give it to you when you leave the hospital. 
 
 MS. BEYER:  That’s right.  I am a little bit concerned about these industries defining and 
influencing how a public service message on breast-feeding is designed. 
 
 MS. ERBE:  Well, we just quoted in this segment that introduced this issue, we quoted 
the Ross mother survey.  What I don’t understand is here’s a company that produces formula and 
they put out to the media for public consumption a survey that shows that more new mothers are 
breast feeding.  What’s in it for them to do that? 
 
 MS. CZARNECKI:  I don’t know, but if you pick up a package -- the formula right now, 
the first sentence always says breast feeding is best for children under the age of 12 months and 
for those mothers who choose to blah, blah and blah and then they go on with the information 
about their product.  Most publications -- parents’ magazines, baby literature all says that 
breastfeeding is best for children.  And mothers want choices.  Mothers are trying it.  But I think 
the lack of accommodations in most work places and the stigma attached with it are the real 
reasons why women don’t go past six months in breastfeeding. 
 
 MS. ERBE:  What do you mean the stigma attached with it? 
 
 MS. CZARNECKI:  Because women have been asked to leave restaurants who have been 
breastfeeding.  It’s one thing if you’re sitting in the middle of a restaurant, but most 
breastfeeding mothers who want to try to breastfeed as long as possible try to be discreet.  They 
bring a blanket or they sell these nice $10 covers that cover you or they go the restroom.  But 
establishments have asked them to leave.  People stare at them.  I mean -- the craziest thing is 
when I had my children, people used to want to touch you all the time and touch your stomach.  
People want to comment on you when you’re breast feeding in public and it is a very 
embarrassing situation to have to explain yourself. 
 
 With my last child, you know, I breast fed all three of my children.  I had the cleaning 
crew walk in one time.  I turned red in the face and what can you do?  The gentleman excused 
himself and they didn’t read the sign on the door please don’t come in.  There’s only so much 
you can do, but it’s something that we should encourage.  I think the public campaign from HHS 
is a positive step and to allow women to have that opportunity to do that. 
 
 MS. SANCHEZ:  I think it’s a positive step and we know the Bush administration is 
going to be right on the mark with scientifically based research when they move forward with 
this campaign. 
 
 MS. ERBE:  But what about the issue though of spending any amount of money coming 
out of a recession when government funds are tight?  Forget the topic, but anything that, you 
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know, as opposed to say spending it to eradicate poverty. 
 
 MS. SANCHEZ:  Exactly or helps schools or help the homeless or redesign -- 
 
 MS. ERBE:  I mean aren’t there some conservatives out there who might be saying, wait 
a minute, in tight budget times -- 
 
 MS. SANCHEZ:  Well, there’s many concerns -- 
 
 MS. ERBE:  I don’t think they need to spend any money on any public education 
campaigns. 
 
 MS. CZARNECKI:  Well, I don’t know -- 
 
 MS. NORTON:  The Ad Council is doing this -- 
 
 (Crosstalk.) 
 
 MS. NORTON:  We haven’t stopped spending money, but hell, even the Bush 
administration -- 
 
 MS. SANCHEZ:  But the reality is of all the things we’re going to have conservatives 
look at this and go really, is that something the government needs to limit -- 
 
 MS. NORTON:  Well, I thought they were for families and for women staying home. 
 
 MS. SANCHEZ:  They are, but is it something that the federal government has to show 
women how to do and how to do properly and how -- 
 
 MS. ERBE:  We’re not even sure how to do, they’re just -- 
 
 MS. CZARNECKI:  It’s the bully pulpit.  See I disagree with you on this -- it is the bully 
pulpit and the government should be promoting where does that end -- 
 
 MS. BEYER:  And where does that end?  And lower health care costs for all of us. 
 
 MS. CZARNECKI: It will lower health care costs and even the kids that I breast fed the 
ones who were breast fed longer were the ones who were the healthiest and had less ear 
infections. 
 
 MS. NORTON:  Well, here’s what’s in it for the companies, here’s what’s in it for the 
companies.  A lot of women start out breastfeeding.  It is very difficult to do. 
 
 MS. CZARNECKI:  Stressful. 
 
 MS. NORTON:  And it’s difficult because, you know, it’s difficult to get enough milk.  
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And if you have been accompanied and look like you were open to it you may be the company 
that the families switches to when she could no longer breastfeed. 
 
 MS. ERBE:  Leslie, your point.  You were going to say -- 
 
 MS. SANCHEZ:  Yeah.  No, no, I was just saying the point -- you go back to the point, 
not that it’s a noble cause, there’s faith-based organizations.  There’s different community -- 
public/private partnerships, but is it the role of the federal government to pay a million dollars 
and launch a campaign and say we need to be breast fed. 
 
 MS. CZARNECKI:  Yes.   
 
 MS. ERBE:  I have to tell you I’m surprised to hear that from the conservative side of the 
table. 
 
 MS. BEYER:  Do we have another minute on this? 
 
 MS. ERBE:  Yes.  Quickly. 
 
 MS. BEYER:  The American Academy of Pediatrics has weighed on this and it’s become 
very controversial among their membership.  They weighed in on the side of industry and said 
let’s change this message that the Ad Council is producing.  Now, not everyone agrees.  The 
company, Ross, that is the formula maker has in the last calendar year purchased a million 
dollars worth of books from this non-profit and there is the question of whether because they are 
one of the top three funders of this association of this non-profit, whether they have influenced 
this position. 
 
 I talked to Lawrence Gartner who is head of the executive committee on breast-feeding 
for the Pediatric Association and he thinks that the original message was right on target. 
 
 MS. NORTON:  The original message said, you know, your child will get leukemia.  I 
don’t think that that was a good message. 
 
 MS. ERBE:  Is that what it said or is that they were health risks? 
 
 MS. NORTON:  No.  It talked about real diseases and that’s when the government and 
indeed science itself needs to have -- to make sure they don’t have so much hubris out of here 
and talking about what in fact is going to happen and a moderate message is what’s called for. 
 
 MS. ERBE:  I like this discussion because everybody was all over the map.  
Unpredictable positions, but we have to move on.  Behind the headlines.  Women are 
volunteering as suicide bombers in greater numbers around the world from suspects in this 
week’s Russian bombing to the Middle East and elsewhere, more and more women are 
disguising themselves as expectant mothers and carrying out deadly mass acts of terrorism in 
crowded areas where male terrorists might be more strictly scrutinized. 
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 Dr. Mia Bloom from the Center for Global Security at Rutgers University is an expert on 
female terrorism and told To The Contrary why this trend is taking place. 
 
 DR. BLOOM:  There’s two different kinds of suicide bombing organizations.  There are 
those organizations that are inspired by religious motives and then there are organizations that 
are inspired by nationalist motives.  The nationalists have tended to use women from the outset 
and so women in Sri Lanka have been engaged in suicide bombing for over ten years.  Now, we 
have women involved in a great deal in the Palestinian conflict, so there is a contagion effect 
from one case to the next. 
 
 MS. ERBE:  Why is that? 
 
 DR. BLOOM:  The reason that the women were so appropriate and effective as assassins 
is because we have a lot of assumptions about women and about especially the women looked 
pregnant.  They would put the individual explosive device in the front of their stomach with their 
sari or their dresses on top of it and so that because we have certain patriarchal notions about 
women in conflict and especially mothers, they were very safe in terms of their appearance.  And 
so they could get deeper into the crowd, be more effective, more deadly and actually assassinate 
the particular target. 
 
 MS. ERBE:  Do male and female suicide bombers have different motivations? 
 
 DR. BLOOM:  There are certain people who argue that the women have not a great deal 
to look forward to in their lives.  Some of the women have been motivated because they’ve 
brought shame on their family, either they had a relationship outside of marriage or they’ve done 
something that the family needs to recoup its honor.  A lot of the women though in general say 
that they are looking to show that they are just as dedicated as men.  They want to be equal with 
regard to the ability to die or the opportunities to be martyrs. 
 
 MS. ERBE:  So how should we use this knowledge in counterterrorism efforts here in the 
U.S.?  Whatever profiles exist for counterterrorism have to be changed because it’s no longer 
going to be men between the ages of 18 and 30 with partial university education, we have to start 
looking at women and even women who appear to be pregnant. 
 
 MS. ERBE:  Do Middle Eastern women see their participation as suicide bombers as 
advancing women’s rights in their societies? 
 
 DR. BLOOM:  Women’s participation in terrorism can be likened to the women’s 
participation either in anti-colonial movements or in the revolutionary movements.  So women 
were very active in the Algerian revolution from 1958 to 1962.  They were very important in the 
Iranian revolution in 1979 and yet when you look long term what happened to women in Algeria 
and what happened to women in Iran, we don’t necessarily see that their participation in the 
conflict resulted in they are being able to control their lives and have any input in society or into 
the government afterwards.  It’s a question as to whether or not there’s a short-term benefit that 
women can at least appear revolutionary.  And they feel better about it. 
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 MS. ERBE:  How does women’s participation as suicide bombers effect media coverage 
of this issue? 
 
 DR. BLOOM:  It’s very functional for a terrorist organization to use women because it 
helps them put their conflict on the front burner and get the maximum amount of publicity, 
which is what terrorism is all about.  And it gives a certain perspective for moderately friendly 
countries a sympathy that the situation must be so oppressed, so horrible, so dysfunctional that 
the women are now exploding the previous assumptions about women’s role in conflict as only 
being victims to now being participants. 
 
 MS. ERBE:  Which is Megan Breyer a relatively recent development.  I remember the 
first female Palestinian suicide bomber was just sometime within the past year or two, it’s either 
last spring or the spring before.  And now just this week in bombings in Russia and some media 
reports said -- the initial reports said up to three of the four suspects were females. 
 
 So why is this going on?  Why now? 
 
 MS. BEYER:  Well, I think as was made clear in your report it is the ultimate perversion 
of the equality of the sexes that women are now doing this.  And I think terrorism is a perversion 
of everything we hold to be right.  And they always play against type, you know, they do the 
unexpected.  They catch people by surprise.  And you know it’s not surprising to me, it is 
incredibly disappointing, but it’s not surprising. 
 
 MS. ERBE:  Well, how do we change U.S. policy to accommodate this? 
 
 MS. SANCHEZ:  Well, one thing I would say is I have an issue with the term 
volunteering, you know, these women are volunteering.  You’re talking about -- 
 
 MS. ERBE:  Recruiting. 
 
 MS. SANCHEZ:  Cultures.  Well, cultures and environments where there is zero value on 
the life of women.  These are women who are expendable, you know, they are basically owned 
by their families and so when a small fortune is presented to them -- basically ignite themselves, 
who are they going to look to first?  And the types of pressures these women feel is something 
they should be talking about. 
 
 MS. ERBE:  Well, and what do we do about it? 
 
 MS. NORTON:  You can’t anymore have a specific remedy for this kind of suicide 
bomber, but for the fact you probably have less of a remedy than you have suicide bombings in 
general.  I’m going to say I don’t think -- they may or may not be voluntary.  I don’t think we 
know anything about that.  I think it’s quite possible that the bad habits of men, which always 
filter down to women, you know, men smoke and we finally got to the point where we did -- the 
bad habits of men.  And it’s not beyond my ability to believe that these women have, in fact, 
stepped up because they believe that’s what they are supposed to do.  But the perversion has 
taken hold in at least a small number of them, but the one thing I think should be pooh-pooed 
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right away is this notion that it has any revolutionary relationship to their ultimate position in 
their patriarchal societies, which are so patriarchal that they are sexist in the extreme. 
 
 So the notion that they’re going to get anything out of this is not what is on their mind. 
 
 MS. ERBE:  But you know the initial suicide bombers in the Middle East were taught 
under a perverted form of Islam that they would go to heaven; these were people with nothing, 
living in concrete shells.  No food.  No hope of aspiration and they’re told you go to heaven, you 
become a martyr, you live in a palace, you have 20 beautiful wives -- 
 
 MS. BEYER:  And their families receive financial renumeration. 
 
 MS. ERBE:  Right.  Exactly.  And their families were paid -- I heard one report one time 
$45,000 goes to the family -- 
 
 MS. NORTON:  Yeah, but there’s the factor of indoctrination too.  Indoctrinate a girl or a 
boy from the time they are born in this world you may get some to the point where they think 
that the ultimate sacrifice is what they need to do.  And that is what increasing numbers are 
doing. 
  
 MS. CZARNECKI:  I think it presents a very difficult challenge as you’re trying to, 
whether it’s update the profiles of what a terrorist actually is and in trying to deal with this.  If 
you’re seeing children or girls as young as 14 doing this it’s going to present many more 
challenges for people who are trying to screen for this and trying to do something about it. 
 
 MS. ERBE:  And in that line normally they’ve been screening for a male, certain age, 
certain ethnic background.  Now that we have women coming into this and we expand the 
profiles of what we’re looking for in terms of security screenings at airports and other places, is 
this going to really annoy a lot of innocent American women -- 
 
 MS. CZARNECKI:  Traveling overseas I think it is.  I think overseas they’ve done a 
better job and they’ve had such a long history of this.  They’ve done a better job than we have in 
screening a lot of this, identifying individuals.  And so anybody who is going to travel overseas 
is going to be subject to more searches and be put in more uncomfortable position, whether 
you’re an American or whether you’re a Canadian citizen, whatever you might be.  In this 
country with the increases in Russia and other places where these things are occurring it’s going 
to cause us to reevaluate our screening procedures and perhaps adjust to that. 
 
 MS. ERBE:  All right.  That’s it for this edition of To The Contrary.  Next week, the rise 
of school cheating and how parents can help stop it?  Whether your views are in agreement or to 
the contrary, please join us next time and visit our PBS online web site at pbs.org. 
 
 (End of program.) 
 


