Today's PBS:
Most trusted,
highly valued,
very important

PBS: #1 in public trust

How much do you trust each organization?
Percent saying they trust the organization ”a great deal” (on a four-point scale: a great deal, somewhat, not too much, not at all).

PBS/public television

45
Courts of law

26
Commercial broadcast television networks

17
Newspaper publishing companies

11
Federal government

11
Cable television networks

9
Congress
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More than 110 million viewers
watch PBS on TV, and nearly 19
million engage with PBS online
each month.
PBS’ online video player offers more
than 1,000 hours of free video.
Nielsen Media Research, public television full day
cume (October 2009). Unique Visitors to pbs.org
and pbskids.org, Google Analytics, October 2009.

PBS: an exceptional value
for tax dollars
The federal government provides many services that are funded with tax dollars. For each of
the following services the federal government provides using tax dollars, please rate the value
that you receive.
Percent saying each institution is an “excellent” value for tax dollars (on a four-point scale: excellent, good, not too good, poor).

Military defense

23
PBS/public television

20
Police/law enforcement agencies

17
NPR/public radio

14
Space program

14
Medical/technological research

12
Federal aid to college students
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Is the money that is
given to PBS stations
from government,
corporations and
individuals money
well spent?
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Public broadcasting receives 15%
of its funding from the federal
government. This translates to
about one dollar per person per
year of government support. Do
you believe this amount is “about
right,” “too little” or “too much?”
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PBS: #1 in importance
In your opinion, how important is it that we have public television/commercial broadcast
television/cable television?
Percent saying “very important” for each question (on a four-point scale: very important, somewhat important, not too
important, not at all important.)

PBS/public television

58
Commercial broadcast television

43
Cable television
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In your opinion, how important is it that we have public television/commercial broadcast
television/cable television programs for children 2-8?
Percent saying “very important” for each question (on a four-point scale: very important, somewhat important, not too
important, not at all important.)

PBS/public television

67
Cable television

49
Commercial broadcast television
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PBS.org: One of the
50 most influential
sites on the web.
www.technorati.com, the leading
search engine for blogs, 2009.

PBS.org: A Landmark
Website for Teaching
and Learning.
The American Association of
School Libraries, 2009.
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PBS: a leader
in addressing important issues
How well do PBS programs—for both children and adults—address these items?
Percent saying “very well” (on a four-point scale: very well, moderately well, not too well, not at all well).

59

Provide people access to arts and culture

51

Promote an understanding of American history
Improve literacy

48

Promote an understanding of science and technology

47

Inform people of America’s ethnic and cultural diversity

47
43

Provide access to a variety of viewpoints

37

Inform people of important political and social issues

35

Inform people about health issues
0

In 2009, PBS won more News
& Documentary Emmy®, children’s
Emmy® and Peabody Awards
than any other media company.
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GfK Roper Public Affairs & Media is a division of GfK Custom
Research North America specializing in customized public opinion
polling, media & communications research, and corporate
reputation measurement—in the US and globally. In addition to
delivering a broad range of customized research studies, GfK Roper
Public Affairs & Media draws from GfK’s syndicated consumer
tracking services, GfK Roper Reports® US and GfK Roper Reports®
Worldwide, which monitor consumer values, beliefs, attitudes
and behaviors in the US and more than 25 other countries.
Headquartered in New York, GfK Custom Research North America
is part of the GfK Group. With home offices in Nuremberg, Germany,
the GfK Group is the No. 4 market research organization worldwide.
Its activities cover three business sectors: Custom Research, Retail
and Technology, and Media. The Group has more than 115 companies
covering 100 countries. For futher information, visit www.gfk.com
The study is based on telephone interviews among 1,002 adult
Americans, aged 25 to 75 years old. Surveys were conducted by
Roper Public Affairs & Media, from its centrally-located telephone
interviewing facilities. Interviewing dates were January 4-18, 2010.
The survey results were weighted to bring them in line with census
figures on key demographics, and are representative of the US
population of adults aged 25-75.

PBS, with its nearly 360 member stations, offers
all Americans — from every walk of life — the
opportunity to explore new ideas and new worlds
through television and online content. Each month,
PBS reaches more than 110 million people on-air
and nearly 19 million people online, inviting them to
experience the worlds of science, history, nature and
public affairs; hear diverse viewpoints; and take front
row seats to world-class drama and performances.
PBS’ broad array of programs has been consistently
honored by the industry’s most coveted award
competitions. Teachers of children from pre-K
through 12th grade turn to PBS for digital content
and services that help bring classroom lessons to
life. PBS’ premier children’s TV programming and
Web site, pbskids.org, are parents’ and teachers’
most trusted partners in inspiring and nurturing
curiosity and love of learning in children. More
information about PBS is available at www.pbs.org,
one of the leading dot-org web sites on the Internet.
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